
How DUKA improved their e-commerce_ results 
thanks to technology from Synerise

DUKA - Scandinavian 
design driven by AI
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The DUKA brand has been present on the Polish market for over 20 years. 
Their offer is mainly targeted at women living in bigger cities and who value 
quality and functionality in their own home. The assortment includes high-end 
household products and interior design elements.

Client

The AI recommendations implemented by Synerise increased revenue, reduced 
our site’s bounce rate and increased the average time spent on the site. This is 
the first time I experienced such commitment on the part of a supplier. For me 
it is a model for cooperation with clients - full support and availability, even on 
Christmas Eve.

Wojciech Calow 
Ecommerce Performance Manager, DUKA International S.A



Customer challenges
Digital transformations present many challenges. It is crucial to pursue constant 
optimization of solutions and a search for new technologies that will allow 
not only us to maintain, but to further increase the pace of development. 
Regardless of the positive results in the online store, DUKA had to face several 
issues related to the technological foundations of its online channel: 

1. Fragmentation of communication management tools and lack of 
synchronization between systems.

2. Extended and complicated effectiveness analysis.

3. Inability to measure customer retention.



Selected solutions
DUKA chose the Synerise platform, which uses data and artificial intelligence 
to help companies better respond to customer needs. Synerise tools 
include automation, business intelligence and personalization of real-time 
communication, regardless of the scale of operations.

The Synerise platform collects data on user activities, identifies and segments 
them, and then helps to automate communication through personalized image 
campaigns, which contributes to increased conversion and customer loyalty.

Product recommendations based on artificial intelligence algorithms are the 
main Synerise technology used in DUKA. Online customers at duka.com store 
are shown similar and complementary products based on their behavior on 
shopping paths. Personalization is supported by email campaigns and exit 
intent.

Selected Results
increase in online revenues from recommendations,

increase in conversion rate in email campaigns year 
on year,

10%

63%



Cooperation
After a thorough study of the market, DUKA identified two potential technology 
suppliers and asked them for offers. A series of strategic meetings and testing 
of various platform capabilities took place and the Synerise solution turned 
out to be more flexible. The proposed implementation process and support on 
the part of the Customer Success & Implementation Synerise team were also 
viewed as a huge plus compared to the other proposal.



First, we used email campaigns and the ability to create segments. Two weeks 
after the decision to choose Synerise, we launched recommendations. From the 
very beginning, these actions were reflected in the sales results and we achieved 
our goals faster than we expected.

Wojciech Calow 
Ecommerce Performance Manager, DUKA International S.A

Implementation process
DUKA first tested the capabilities of the campaign manager and CRM, focusing 
on email and segmentation campaigns. The AI recommendations were then 
implemented very quickly and took only a few business days. In the first 24 
hours of their launch, DUKA noticed sales increases.

 



AI recommendations from Synerise stand out from other solutions in the market 
with their accuracy, speed of implementation and technological foundation in 
the form of the Synerise platform. Based on proprietary solutions, including 
one of the most efficient databases in the world, it offers virtually unlimited 
expansion possibilities. DUKA is one of the few examples of cooperation in 
which we managed to achieve a quick return on investment and meet expected 
results.

An increase in cart values, higher retention and greater customer loyalty are 
just a few benefits of using product recommendations based on AI. Added to 
this are full analytical insights and a better understanding of customer behavior 
and needs. With this knowledge, brands can better respond to changing needs 
and put the customer in the spotlight. DUKA used attractive visuals to invite 
customers to discover new inspirations in interior design. Complementary and 
similar products proposed by AI, as well as specific sets, allowed customers to 
see unique combinations and make the decision to purchase additional items. 
Customer got beauty and harmony at home, while DUKA increased brand 
loyalty and achieved greater sales.

Summary



Contact details

Master data with AI and 
level up your business

Request a demo

Synerise is the innovative force behind the AI Growth Ecosystem, an all-in-one 
platform that provides in-depth knowledge about customers, real-time AI-based 
analytics and insights and other solutions aimed at increasing sales, preventing 
churn and boosting customer loyalty. The company has invested extensively in 
its own intellectual property and employs top AI researchers and data scientists 
to ensure that its AI Growth Ecosystem is free of vendor locks and fully scalable. 
 
The goal is to meet the requirements of international enterprises on the leading 
edge of innovation and digital transformation. Synerise’s enterprise customers 
include Carrefour, IKEA, New Balance, Orange, Skoda or Zabka - one of the 
biggest convenience chains in EU, with more than 6000 locations.

sales@synerise.com 
synerise.com

https://demo.synerise.com/request

